Reaching a Digital Plateau?
The Continuing Diffusion of the Internet in Britain

Professor William Dutton

The National Digital Inclusion Conference 2007
Transforming Technology, Empowering People
1 Great George Street, London
24 April 2007

O I I O I I O I I Oxford Internet Institute (OIl)
OllIOoIIOlI University of Oxford
olifeliledl] \www.ox.ac.uk/microsites/oxis




ollelici
OXIS Research Team AN,
OlIOIIOII

Qxford Internet Surveys

Professor Bill Dutton, Professor and Principal Investigator
Professor Helen Margetts, Professor and Co-Principal Investigator
Ellen Helsper, Survey Research Fellow and OxIS Co-ordinator
Martin Dimov, Chevening Fellow, Bulgaria

With major contributions from earlier members of the team:

Professor Richard Rose, Dr Adrian Shepherd, and Dr Corinna di Gennaro

TALISMA CISCO

—
oo
X
%
-

I
o
=
o
@



olioliolil
OXIS Survey Design, Sample 8::8::8::

Qxford Internet Surveys

e 2003, 2005 and 2007

o Cross-sectional surveys

« Probability sample of England, Scotland & Wales
 Respondents: 14 year olds and older

« Face-to-face interviews

e Current sponsorship from Hefce, British Library,
Cisco, Ofcom, and Talisma
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Sample Sizes and Response Rates [o}ifelile}l

Fielded in June-July February-March March - April
Number of 2,030 2,185 2,195 (?)
respondents

Response 66% 12% High,
rate In Progress




o I World Internet Access
x (circa 2005)

Oxford Internet Surveys

Source: http://www.worldinternetproject.net/
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Diffusion of the Internet in Britain

2003-2007
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The categories used for comparison are:

o Students > those who indicate studying part or full time as
their occupation

 Employed > those who indicate working part or full time as
their occupation

* Retired > those who indicate being retired

The data show no differences between these groups in the media
they have at home...

...BUT differences in Internet household access remain significant
in 2007..
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Note. Data for 2007 are based on first 900 cases Note. Differences not significant
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Never Less than monthly M onthly W eekly Daily Several times per day
1 2 3 4 5 6
i i i '
. ]4.9
Check mail [25
[4.2
1 | |
. 14.3
Instant messaging - 30
1 |
125
Chat rooms ZITZ_' T6
. . | 13.4
Send attachments w ith email [32 O Student

123

- ! O Employed

Phone calls ——" ‘ O Retired

. ]19
Write blog :'_1_11-3
. . . | ]2.1
Maintain personal w ebsite :'431-4
. | 13.2
Send jokes |25
T138

Base: Internet users. Note. All differences significant
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Never Less than monthly M onthly W eekly Daily Several times per day
1 2 3 4 5 6
| |
: 1 2.9
New s [2.8
|24
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I ;
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121
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Jobs [T
[ 13
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112

Base: Internet users

Note. Differences in looking for health care, definitions, facts and distance learning not significant.
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SuUrveys
Never Less than M onthly M onthly Weekly Several times per day
1 2 3 4 6
]3.1
[2.1
16
]3.7
2.9
2.3
]13.9
[25
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i O Student
]3.2
[21 125 O Employed
i 0O Retired
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[19
|18
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Base: Internet users. Note. All differences significant



0 IS Lifestages:
x Entertainment

Oxford Internet Surveys

oiioiiolil

ollolloll

OlI0IIOl]

O Student
O Employed
O Retired

Never Less than monthly M onthly Weekly Daily Several times per day
1 2 3 4 5 6
. ] 2.9
Playing games 18
16
: . ] 3.2
Downloading music 22
17
. . ] 2.3
Downloading videos 17
Looking at religious or spiritual — 13
sites 11
Listening to a radio station 7 ] 2.4
online [T6
Betting, gambling or entering 1-122
sweepstakes i
. ) ] 4.8
Surfing or browsing the Web 70

]3.4

Looking at 'adult’ sites with 12 4
sexual content T

Base: Internet users

Note. Differences for gambling and adults sites not significant
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Base: Internet users

Note. Differences web log and distribution lists not significant
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